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Global Reach, Local Experts

IriS is a network of market research companies from 27 
different countries covering the 4 continents.

Membership is limited to those who pass stringent quality 
standards and have sufficient international research 
experience.

All members have a long history of providing effective 
solutions for business and institutional research 
requirements, offering unrivalled expertise, global reach 
and the capacity to meet client requirements almost 
anywhere with the maximum flexibility.

IriS really is able to ñbe global and think localò.

www.irisnetwork.org

About IriS

In Ireland, Behaviour & Attitudes is the local member, and Larry 
Ryan is the agency contact.  Larry has served as a member of the 

Global Council of IriS since 1999.


