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Introduction

¸ òThank God thatõs over!ó was the audible response to the chime of 12 on New Yearõs 

Eve all around Ireland.

¸ 2009 brought a catalogue of closures and scandals to our shores unseen for a 

generation.  Every news broadcast seemed to disclose more tales of woe.

¸ Our economy lurched downwards and consumer confidence plummeted.

¸ There were lots of reports on what went wrong, lists of events of the year, but they 

detached from the real world.

¸ At Behaviour & Attitudes, throughout the year, we are presented with stories from 

individualsõ lives that give a unique perspective on Ireland today.

¸ This report presents what we have been hearing ôfrom the horseõs mouthõ and what 

it means to be Irish in 2010.
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Our approach

¸ Behaviour & Attitudes conducts market research for a variety of clients every week 

of the year.  Whether it is online, by telephone, or face to face, we gather a 

continuous stream of new information.

¸ For the purposes of this project we conducted a series of group discussions at the 

end of December with Irish consumers aged between 18 and 60. This has been 

supplemented with data collected in our Telephone and face to face Barometers.
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Our approach

¸ In order to enhance our understanding of consumer perceptions the groups were 
structured by ôlife stageõ, social class and gender.

¸ Simply put experience of life, outlook, values and even the way we all express 
ourselves can vary by these factors and separating the groups in this way helps us to 
focus on these differences more clearly.

¸ We also wanted the people we invited along to prepare their thoughts for the session 
so that they were not just caught up with the ômood on the nightõ.  To this end each 
person completed a short questionnaire a few days before the group.

¸ Like all groups, the sessions were at times serious, but mostly there was a sense of 
engagement and fun.

¸ We talked about whatõs important right now, what it means to be Irish and our hopes 
for the future.
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Our approach

Group Gender Age Social Class Lifestage

1. Female 18-19 BC1 Students

2. Male 25-34 BC1
Double Income No 

Kids Yet (DINKY)

3. Female 35-44 BC1 Young Family

4. Male 35-44 C2D Young Family

5. Female 45-54 C2D Mature Family

6. Male 55+ BC1 Empty Nester

All participants signed a release form allowing us to select short video clips from 

their feedback to use to illustrate this report.
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2009 News stories

Clerical abuse 

report

Anglo Irish 

Scandal

NAMA

House prices

fall

Lisbon 2

Grand Slam Victory

Waterford Crystal 

protest

Social Partners 

breakup

Obama 

inauguration

IKEA opens

Emigration

Tubridy Late Late

Thierry handball

Floods!

Budget Travel

closes

FAS Board resigns

Kilkenny wins 

All -Ireland again

Recession

NI shopping

Lenihan stoic

Even the weather had it in for us!

RTE presenters 

paycuts

FF Poll 

Collapse
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2009 Celebrity news

New Moon film 

follows 

Twilight success

Michael Jackson 

Dies

Natasha Richardson 

dies in 

ski accident

Avatar on way to 

biggest film of 

all time

Tiger Woods 

extra marital 

ôtransgressionsõ

Susan Boyle 

on 

Britainõs Got Talent

Kanye West 

interrupts 

Taylor Swift

Jedward!

Stephen Gately dies

Slumdog Millionaire 

wins Oscars

Some new heroes, others lost or tarnished

X Factor fever



10

J.1694

On our minds in 2009

òWhere is the Taoiseach?ó

é. Some questions remain unanswered

òWho will replace Pat Kenny?ó

òWill I lose my job?ó

òWill Irish team go to South Africa?óòIs that sneeze swine flu?ó

òCan I afford an iPod?ó

òWill the teachers strike?ó

òShould I emigrate?ó
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