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A CLEVER LITTLE SURVEY
ABOUT ADVERTISING
ON SMARTPHONES

The Phones, the Apps, the People & the Facts.




Decision taken to conduct a quantitative research survey of Irish adults aged
16 years +, the objective of which is to generate reliable market data of use in
i nforming Return2Senderds strategic

Specific research objectives to gather statistically valid and reliable data from
amongst a representative sample of Irish adults with regard to:

X

X

X

Ownership/usage of pre-identified mobile devices and applications

Potential future levels of uptake of specific mobile devices and applications

pl ann

Proportion of population downloading apps (and average number downloaded)

Proportion of downloaded apps paid for/free

Average price paid for Apps purchased

Types of apps downloaded

Disposition towards various types of mobile phone advertising
Types of information searched for online via mobile phone

Levels of mobile phone discount offer redemption
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Survey conducted via the Behaviour & Attitudes Barometer Omnibus vehicle.

The Barometer Survey is a nationally representative survey undertaken among 1,000
adults aged 16+. It involves a quota sample that closely matches the adult
population in terms of sex, age, social class, region and area.

Fieldwork for this study was conducted over the period 3 - 171" June, 2011.
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Base: all adults (n=1,002)

Potential Market

LIKELY TO PURCHASE

CURRENTLY OWN  Population = NEXT 6 MTHS Population over next 6
% Estimate | % Estimate months
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Three-quarters of a million Irish adults now own a smartphone dan increase of over 100,000 users in

ni ne
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BEHAVIOUR Q.1
SRATTUDES Q.2  And are you likely to

mont hs.

Based o
of an additional 70,000 -80,000 smartphones between now and next Spring.

n | ast yeards study,

Which of the following do you currently own or use?

(READ OUT OPTIONvithin the next six months or so?



Base: All owning devices
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Base:
Gender
Male
Female
Status
Shopper
Other
Age

-24
25-34
35-49
50-64
65+
Social Class
ABC1
C2DE

F

Region
Dublin
Leinster
Munster
Conn/Ulster
Area
Urban
Rural

1011
%
49
51

60
40

16
22
27
20
14

41
51
8

28
27
28
18

61
39

Currently own or use

iPhone Any
Smartphone

%

35

55
45

17
4
2

56
40
4

43
21
23
13

75
25

Q.1 Which of the following do you currently own or use?

%

38

51
49

29
7
1

57
41
2

38
27
25
10

71
29

Users of the iphone a little older than general smartphone users
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Base: all adults (n=1,011)

355,000 claim to

use mobile

phone apps, of
whomé.

188,000 can estimate
how many they have
downloaded

65,000 cannot estimate
how many they have
downloaded

103,000 have not
actually downloaded any
themselves

%

TN

Female

46

With an average of 19
downloads per person

Assumingan average
19 downloads per
person

Q.3 Approximately how many Apps have you downloaded to your phone altogether?

35-49yrs

25-34yrs

Resulting in a minimum
estimated 3.55 million
apps downloaded so
far in Ireland

An additional
estimated 1.24 million
apps downloaded

Resulting in a total
estimated 4.8 million
apps downloaded in
Ireland to date
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