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Who we are 1
Past, Present & Future
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Record Population Growth in Recent Years
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2009 Forecast Net Migration

Emigration/Immigration
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Long Term Popul ation Cha
1986 - 2016

Population Census CSO Projection (M2FI)
1986 1996 2002 2006 /2008 2011 2016
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Number of Households
19871 2006
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Growth In Smaller Households
1986 - 2006

744

(50%)

1/2 people

3 /4 people

5+ 295
(30%)
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Death Rate per 1,000 Population
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Unemployment Rates

% of labour force 2008
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Average for 0608 was 6. 3
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The unemployment rate does not take into
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&ATTITUDES days a week, etc as does the Live Register 15



Howev

er the Live Register has Higher Figures

Persons on
live 609 compare
Register
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* The Live Register is not designed to measure unemployment.
It includes part-time work e.g. Seasonal & casual workers who
work up to 3 days per week 16



Economic Status
Number of Workers in Household

094/ 695 699/ 600 604/ 05
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Source: HSB/CSO 17
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Other Key Demographic Changes
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Small er familiesé average numbe
declined from 2.2 (1986) to 1.4 in 2006.

Cohabiting couples are the fastest growing type of family unit.
In addition, almost two-thirds of these are couples with
children.

Muslims the third largest religion (after Catholicism and
Church of Ireland) 7 32k.

More flats, apartments and Dbeds
million housing units in total).

*Source Census 2006 18



Other Key Demographic Changes

| ncreased urbanisationé but in
(Dublin, Cork, Limerick). While all counties in Leinster
increased the highest growth.

Will people try and retreat to the cities?

Postponing of commitment to traditional family structures.
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Other Key Demographic Changes

Ireland T still a cultural melting pot. It is difficult to estimate
percentage of foreign nationals still in Ireland. Estimates place
numbers at 10-12% (with about one-third under 25).

Divorce on the increase (up 70% between 2002-2 006 ) é
9% now separated/divorced (2006).
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Volume & Value of Retall Sales
(All business combined)2003-2008 (Index 2000 = 100) Up to Dec 2008

Index
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Retall Sales
Val ue & Vol ume: Annual Change Dec 0

Hardware, paints and glass -18.0 -19.8
Pharmaceutical, medical and cosmetics -1.2 -3.5
Household equipment -19.6 -20.1
Textiles and clothing -10.3 -5.3
Footwear and leather -10.7 -4.6
Books, newspapers, stationery -10.6 141
Food, beverages and tobacco 1.5 2.4
Electrical goods - -
Furniture and lighting -16.3 -16.0
Motor trade - -
Bars -5.4 9.8
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Negative Inflation for First Time Since 1960

% Annual Change Jan 809 Negative Annual % Chang
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Most Notable Changes in the Year Impacting
on Our Negative Inflation

All Items -0.1%

Food & Non-Alcoholic Beverages
Alcohol & Tobacco

3.0
6.9
6.9 Clothing & Footwear

7.9 Housing/Water/Electricity/Gas etc.

Furnishings/H/H equipment

- 58

Transport

Health

Communications
Recreation
Education

Restaurants & Hotels

Mise Goods & Services | 77
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Rich Man i Poor Man

Disposable Income T Household Data

u u u
Bottom Quintile 102 140 201
2nd 195 291 424
3rd 304 469 704
4th 448 681 1057
Top Quintile 740 1177 1826
Total 358 552 842
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Climate Perceptions:
How are Consumers
Coping?




What Are We Doing Less Of?

Doi ng éMore Same Less
Nowadays

Going outto a

restaurant for a meal 270
Going out for adrink 2%

Using garage forecourt
shops to buy food or 2%
groceries

Using local shops like

Centra, Supervalu
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What Are We Doing More Of?

Doi ng é More Same Less
Nowadays

Buying items on special offer _55%_40%_2%'
Using discount stores Iikgﬁ:g: _47%_48%-2%|
g SR et I -2 [ - [ |

Using major supermarkets -26%_63%_9%I
Drinking at home -21%_68%_9%I

Using public transport (i1 49, [N 7500 [ 5% |
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Continuing & Emerging
Trends




Continuing & Emerging Trends

Fear

Some are doing well still
and have a sense of

Some are living in a state GUILT Many are still in DENIAL,

of FEAR (e.g. job, not wishing to believe that

mortgages etc.) things could get worse
B\ A However, is the nightmare of meltdown more Dublin
BEHAVIOUR and Rest of Leinster?
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Continuing & Emerging Trends

We have moved from this
inspirational leader

DGE DGE EDGE
nss AMErica A mm(.l"'un ACROSS AMERICA ACRO

LEDGE LEDGE
AMERICA A& AMEA

DGE
S AMERICA
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So what are we searching for?



Continuing & Emerging Trends

Need Companies That Care

Il n these O6uglyd times, pé
sympathy and comfort.

A longing for organisations that care.
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Continuing & Emerging Trends

Rediscovering Home
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This is a continuing trend, but is likely to be
amplified in the coming months.

Part relates to a redefining of values and part
due to practical financial concerns.

nter
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Continuing & Emerging Trends

Search For OReal 0

We have been searching for this since the
Celtic Tiger began!

In hard times consumers increase their search
for what truly makes them happy as they re-
evaluate their lives.

We have a values gap T many have not
experienced a recession, they have high
expectations for living standards etc.
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